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P E O P L E  W H O  TA  K E  CAR   E  P L E ASANT     L Y 

18%

19%

2%

Gênero

Perfil dos Funcionários

Men
Women

Área de Atuação

Administrative Area

Age

From 25 to 35
Up to 25

From 35 to 45
From 45 to 55

Over 55

Instruction Level

Complete Elementary School
No Instruction (0%)

Complete Highschool
Complete College

Uncomplete Highschool
Uncomplete Elementary School

Uncomplete College
Master, extension course

1%2%2%

21%

20% 52%

Operational Area
Technical Area

63%75%

25%

24%

1%

7%

20%

48%

Employees’ Profile

Gender Business Area



Sustainable 
Management Value
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For the environment, 
we have developed the 
Program of Conscious 
Consumption, aiming the 
preservation of natural 
resources.

From the beginning of its history, DASA has always 
understood that its operations should be conducted under 
the strictest requirements of corporate responsibility. This 
conscience derives from the social nature of its activity 
– the healthcare segment, the people´s most essential 
asset – and from the way the activity is developed – with 
the use of chemical materials and the discharge of special 
dejects.

Recognition of the Sustainable 
Management Value
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Therefore, it is not without a reason 
that we are the pioneers in the 
treatment of effluents, an action that 
remounts to the 80´s, and we were 
the first in Brazil, back in 1996, to 
respect the levels of safety for the 
clinical analysis laboratories, above 
the ones stated at the current local 
legislation, based on standards of 
New York State rules.

In the development of business as well 
as in the application of specific social 
programs and in punctual actions, DASA 
has always pursued the contribution for 
the quality of life improvement and the 
commitment of its relationship public in 
social and environmental issues. This is 
a permanent effort, recognized at the 
most different instances. 

For example, for the fourth consecutive 
year, the company´s shares have 
integrated in 2008 the Bovespa´s 
Sustainability Index (ISE), formed 
by companies acknowledged as 
committed to the social responsibility 
and business sustainability. DASA is 

awarded also with the “Friendly to 
Children” Seal, granted by Abrinq 
Foundation for the Rights of Children 
and Adolescents, to institutions 
committed to the promotion and 
defense of the children and adolescents 
rights in Brazil.

In the environmental area, we 
have developed the Conscientious 
Consumption Program, with initiatives 
targeting the preservation of the 
environment and the optimization of the 
use of natural resources. In 2008, we 
have put in practice the first part of the 
program, of internal public awareness, 
and started the planning of the second 
part, directed to the clients. In a third 
phase, the program will be extended 
to the communities surrounding our 
PSCs. In the fourth phase, there will 
be an analysis of the work and lectures 
of specialists about the theme, as well 
as exchange of experience among the 
PSCs. 

We must highlight also in 2008, the 
full functioning of the Mega Unit Luiz 

Re  c o g n i t i o n  o f  t he   Su  s t a i n a ble    M a n a g e m e n t  V a lue 
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Dumond Villares, in the North zone of 
São Paulo, the first medical diagnostic 
unit in the city to follow sustainable 
principles, from the conception to the 
construction and occupation. The 
building is internationally accredited by 
Leadership in Energy and Environmental 
Design (LEED), a ranking system 
developed by the non-governmental 
organization United States Green 
Building Council. 

In the social area, among the initiative 
to our several publics, we highlight the 
quality of living program “Work Better 
and Near to your Home”, from the 
brands Delboni Auriemo and Lavoisier. 
It is a survey initiated in 2008 to attend, 
within the possibilities, the employees 
which would like to be relocated 
to PSCs near to their homes. Also, 
referring to the internal public, DASA is 
incentivizing the volunteering developed 
by our different brands. Among the 
initiatives, we point out the community 
help for blood donation, and used and 
new toys donation at special dates, 
such as Children´s Day.

Punctual actions, at the communities, 
are part of the daily activities at DASA. 
One example is the Kidney´s National 
Day – a partnership with the Brazilian 
Society of Nephrology, to give 
information and hold tests. In 2008, 
the project had the participation of 
one hundred volunteers, attending 
2,500 people. Other actions follow 
the same line, as the Health Day, the 
Family Day and the National Day of 
the Elderly.

We have also continued our regular 
programs, such as Boulevard do 
Forte, of the Bronstein brand, in Rio 
de Janeiro, designed to host clients 
over 60 and offer them activities 
developed by specialized teams to 
enhance their well-being and quality of 
living such as games for the body and 
mind, movies, lectures on prevention 
of illnesses.

By the Fishing Project, of Alvaro 
brand, youngsters are trained in 
classrooms inside the laboratory 
to develop a profession in different 
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areas. During this year, 50 youngsters 
were trained in the assembly and 
maintenance of computers. Through 
the Risologistas project, sponsored 
by the brand, actors interact with 
children inpatients of hospitals and 
daycare for infant patients with 
cancer and HIV. 

During the year and at all the regions, 
we have also developed corporate 
campaigns. One of them is DASA´s 
“Warm Coat Campaign” when we 
collected more than 10 thousand 
pieces in 309 points of collection, 
surpassing the total collected in 2007. 
Another action in this ambit is the 
campaign ““Be kind with anyone in 
mind” (Semeie o Bem, Sem Olhar a 
Quem”), a name that was chosen by 
the employees during an internal poll. 
A total of 162 volunteers propitiated 
medical assistance for tests, Fluor 
application, informative lectures about 
health and recreation for 2,571 families, 
children and elderly in ten beneficiary 
institutions. During the Solidary 
Christmas campaign, in 2008, 1,500 

toys were collected and distributed 
to children and youngsters attended 
by social entities or hospitals, DASA´s 
partners.

Based on fiscal incentives, we 
continue to develop the Project 
Doutores do Riso, where actors, using 
the clown techniques – interactive 
and playing games – interacting 
with sick children and adolescents 
in hospitals, as well as their families, 
aiming to diminish the emotional 
charge of the situation.

Aware of the value and the relevance 
in the adoption of the sustainability 
principles in our activities, in 2008 we 
have decided to improve the monitoring 
and communication of our social, 
environmental and economic actions 
with the publishing of a specific and 
detailed report, according to the rules 
defined by Global Reporting Initiative 
(GRI), the most well-known international 
entity in the establishment of standards 
for the production of reports of corporate 
sustainability. 



perspective of
o p p o r t u n i t i e s
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In 2009, even with the 
economy in a slower 
pace, a net increase 
in formal jobs will take 
place.

Perspective of Opportunities

The deficiencies in the attendance to the healthcare demand 
in Brazil are notorious, mainly in the poorer segments of 
the population. DASA, pursuing its strategy of attending all 
segments of the social pyramid, with brands and products 
adequate to the public clients as well as the private clients and 
with national coverage, sees good perspectives of business 
growth, despite the effects of the international financial crisis 
on the Brazilian economy. 
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It can be noticed, that Brazil is seen 
as a privileged actor in the current 
scenario: it has reached a sustainable 
macroeconomic situation in the last 
years, it has a solid financial system, an 
industrial segment with low dependence 
of the external market – where the 
crisis has originated and is deeper – a 
useful experience acquired in former 
turbulences.

We clearly understand that there is a 
large field to be explored in our market 
which tends to continue expanding, in 
spite of the less favorable economic 
environment. A fundamental item is the 
number of formal job positions, where 
the worker has access to healthcare 
plans, the great paying source for 
hospitals, physicians and tests. It can 
be estimated that, in 2009, even with 
the economy in a slower rhythm, below 
the 1%, there will be a net increase in 
formal job positions. Besides, there is 
a lot to be invested in the public area, 
where DASA started to render services 
in 2007, with excellent results. From 
the R$ 100 billions annually invested 

by the Government in healthcare, it is 
being estimated that only 3% will be 
directed to the medical diagnostic. And 
a small part of those 3% is effectively 
for the third party – exactly the market 
that DASA has started to occupy 
recently and that, therefore, tends to 
increase. 
 
Independently of those factors, DASA 
has all the conditions to continue 
expanding its operations, even in an 
adverse scenario. We simultaneously 
count on two differentials, at least: 
defined strategy and cash resources. 
Therefore, we have the conditions 
to grow within a market favorable 
to acquisitions, without abdicating 
of organic expansion of our current 
activities.
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